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RBM AGENT ONBOARDING 

Please keep in mind, RBM onboarding requirements & processes are still being finalized by Google & the 
carriers. Therefore, the onboarding information provided in this document may change. 

 

 AGENT CREATION & REVIEW  

To create a new Agent, Vibes will collect the Agent’s display features, high level use case information, and 
brand vetting details.   

Vibes will collect this information using the following forms:   

1. Vibes’ Agent Request Form- Vibes will use the information collected in this form to create the 
brand’s Agent & answer Google’s launch questionnaire. 

2. Vibes’ Brand Vetting Form - Vibes will use the informational collected in this form to create the 
brand in Vibes & Google’s system & Vibes will also use these details to submit to Aegis for brand 
vetting in the next step. This form is not required for test Agents. 

3. Additional Details for T-Mobile’s Beta Period - Only required if submitting the Agent to T-Mobile 
for launch in market. This information is not required for test Agents. 

T-Mobile requires the following details for any agents that are submitted for consideration during 
their RBM beta period: 

• Brand name, company type (Public, Private, Fortune 500), brand website, organic website 
traffic, message type (Rich, Rich Media, etc.), & a detailed description of unique RBM use case.  

• If the brand has an existing shortcode, we’ll also need to provide the shortcode number & its 
monthly T-Mobile traffic volume. 

Vibes will use these details to submit a pre-approval request to T-Mobile to determine if the 
Agent will be approved for Production Launch during their Beta period. Please keep in mind, T-
Mobile has indicated that any non-fortune 500 companies should have a unique RCS use case to 
be considered for production launch during their RCS beta period. 

https://forms.monday.com/forms/369121f8d67a9360c8ea096f2b021713?r=use1
https://forms.monday.com/forms/f70a2022a8454d3eaeedd514f289b565?r=use1
https://vibes.box.com/shared/static/64axeqf9ctohjan79eo8isfvy5plth38.xlsx
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Once the Agent has been created, Vibes will confirm the Agent is ready for testing. At that stage, the 
brand should closely review the Agent’s display features & functionality to determine if any display 
features need to be updated.  

Important Note: The Agent’s display features will be part of the token fingerprint, so we are unable to 

make updates post launch without disrupting traffic on the Agent. For this reason, it’s very important 

that the display features are in their final state before we proceed with the next vetting stage.  

 

 

AGENT & BRAND VETTING  

Once the brand confirms that the Agent’s details are finalized, we’ll move on to the vetting stage for any 
Agents that will be used live in production.  

Vibes will submit an Agent vetting request to the carrier’s third-party vetting partner, Aegis.  Aegis will 
review the agent & brand details and provide a fingerprint token if it passes.  

To begin this step, Vibes will need The Brand’s Aegis Attestation Letter 

It’s important to note that we will be locked into the Agent’s display features once we begin Aegis 
vetting. Therefore, if there are any display changes that the brand would like to make, please notify 
your Vibes Account Manager before we submit for Aegis vetting. 

 

 

 

 

https://vibes.box.com/shared/static/unjk13771l11biwnnzp19jgvtgewn7fa.docx
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After Vibes submits the vetting request to Aegis, the brand’s POC will receive an email asking them to 

enter a PIN into a web form to confirm the brand’s POC email address. For example:  

 

 

 CARRIER CAMPAIGN REVIEW & APPROVAL 

Once the brand passes Aegis vetting, Vibes will submit a launch request to Google, T-Mobile, U.S. Cellular 
& Verizon. The carriers & Google will review the RBM program details and brand’s use case to determine 
if it’s approved to launch in production on their network.  

To begin this step, Vibes will need: 

1. The RBM Program Brief that outlines how the Agent will be used in production. Please keep in 
mind that, similar to shortcode programs, the CTIA & carrier’s U.S. compliance requirements will 
apply to the RBM program. 

2. The Agent’s preview video or opt-in URL - Only required if submitting to Google carriers. You’ll 
include the certification details in the RBM program brief. Please see the Agent Preview & 
Campaign Certification section below for more details. 

After Vibes submits a launch request to Google for the Agent, Google will send an email to the brand’s 
point of contact, asking them to confirm that they’ve authorized Vibes to enable an agent on their behalf. 
The brand’s POC will need to respond to this email with the prompted statement.  

For example:  

 

 

XXXXX 

XXXXX 

https://vibes.box.com/shared/static/txxqmc30g9v825q7eughu6r2qc3czjau.docx
https://vibes.box.com/shared/static/xp15ryf0xgu8rqgk5gzhw5pgnhttxevw.pdf
https://vibes.box.com/shared/static/xp15ryf0xgu8rqgk5gzhw5pgnhttxevw.pdf
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 AGENT PREVIEW & CAMPAIGN CERTIFICATION  

Google Agent Preview: 

Google requires a way to preview the Agent to review opt-in/out and message content before it can 
launch on the Google controlled carriers. Those carriers include Spectrum, C Spire, Google Fi, & Tracfone. 

Options for the Google Agent Preview: 

• A video URL (URL must be public) 

- If the Call-To-Action is not included in the video, please provide an image of the CTA 

• A web URL for previewers to opt-in & interact with Agent 

The Agent Preview Must Show: 

• An opt-in that shows the end user is consenting to receiving messages being sent by the 

Agent. Please ensure the CTA description aligns with the content being sent by the Agent.  

 

• The Agent’s core functionality such as product information or services that you are providing 

to the users. If the Agent will send both promotional and transactional messages, please 

include both message types in the example content.  

 

• The Agent’s opt-out functionality 

T-Mobile Campaign Certification: 

T-Mobile also requires a certification process for RBM Agents.  

The Agent will be required to respond to:  

• START with the opt-in confirmation message’s approved copy & required compliance disclosures 

• HELP with the approved copy & required compliance disclosures 

• STOP with the approved copy & required compliance disclosures 

T-Mobile also requires a deep link QR code that will be used by the tester to initiate the opt-in message(s) 
using the START keyword. Vibes will create the QR code for T-Mobile testing, but the brand will need to 
ensure START, HELP, & STOP have been setup on the Agent with the approved copy. However, START 
does not need to be a production keyword used by the Agent in market or promoted in the brand’s call-
to-action. 

 


